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1) Atkin & Rice (2013). Theory and principle of public communication campaigns. In Rice & Atkin (Eds.), Public communication campaigns (pp.
3~20). Newbury Park, CA: Sage
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Becky’s Tip (COPD) Roosevelt's Tip (AlZ2ZAt)

FORMER
SMOKER

Shawn’s Tip (EF) Terrie’s Tip (E5Y)

Xt& : CDC, Tips from Former Smokers website (https://www.cdc.gov/tobacco/campaign/tips/index.html)

10) McAfee, Davis, Alexander, Pechacek, & Bunnell (2013). Effect of the first federally funded US antismoking national media campaign. The
Lancet, 382(9909), pp.2003~2011

11) CDC (2013). Impact of a National Tobacco Eduaction Campaign on Weekly numbers of Quitline Calls and Website Visitors - United
States, Mar.4~Jun.23, 2013. Morbidity and Mortality Weekly Report(MMWR), 62(37), pp.763~767
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